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ABOUT THE GUEST LECTURE
Venue: CES 11 Time: 1:30 p.m.

An initiative to deliberate upon the RECENT TRENDS IN DIGITAL MARKETING was
planned as a Guest Lecture for the 3rd Year B. Com Students of E Section. The objective of
the guest lecture is to bring awareness on the following:

e Search Engine Optimisation;

¢ Influencer Marketing;

¢ Innovative Marketing;

e Feed Marketing, and

e Recent Trends in Digital Marketing.

Mr V. G. Annamalaiyaar, Digital Strategist & Corporate Communication Executive At
ACSEN, The Ivar Business Development Pvt. Lt., Coimbatore was invited for the session.
Mr Annamalaiyaar having experience in Graphic Design, Digital Marketing, Ui\Ux and

Data Analysis is also an alumnus of the 2017 Batch of the Department.

Mr Annamalaiyaar shared that any marketing that uses electronic devices and marketing
specialists to convey promotional messaging and measure its impact through customers’
journey. In practice, digital marketing typically refers to marketing campaigns on a
computer, phone, tablet, or any other device. It can take many forms, including online
video, display ads, search engine marketing, paid social ads and social media posts.
Digital marketing, also called online marketing, is the promotion of brands to connect
with potential customers using the internet and other forms of digital communication. It
also includes email, social media, web-based advertising, text and multimedia messages

as a marketing channel.

He outlined the importance of digital marketing by highlighting that it can help

businesses thrive. He made a fact that, there were 5 billion internet users globally in April
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2022 alone. From social media to text messages, there are many ways to use digital
marketing tactics in order to communicate with your target audience. Additionally, digital
marketing has minimal upfront costs, making it a cost-effective marketing technique for
small businesses. It forecasts the brand Ideology and the main theme of a product which
will connect the needed people and tempt them to buy. Digital marketing works on
segregating people according to their Age, Occupation, Profession, Area of Interests,
Recent searches and so on, with the help of this Information the ads, Posters, Templates
are made and displayed on their social media platforms. The whole digital platform is
based on the public needs and collects Information from wherever it is registered, making

use of that information to display suitable advertisements to them.

Furthermore, Mr Annamalaiyaar pointed that Google ads are one of the biggest
platforms in digital marketing which is used for promoting advertisements. Google Ads
are worth it because they provide a cost-effective way for businesses of all sizes to reach
a virtually unlimited, targeted audience. Many companies use google ads for promotion
through the websites and even through the YouTube ads, A small 10sec video is played
before the starting of the videos. All these ads are made by the advertisement companies
that work on behalf of the companies and get paid for that. There are two types of
promotion Organic promotion and Paid advertising, Organic marketing is a strategy that
generates traffic to your business over time rather than using paid methods. This includes
blog posts, case studies, guest posts, unpaid tweets, and Facebook updates. Paid
advertising reaches the target audience in a short period of time. Nowadays paid

advertisements are more preferred for promotion than organic promotion.

Advertisements are made in many designs and formats like Banner design,
Magazine content, Website design, Web development and water marks are used. The
design of the advertisement should touch the customer and connect the customer. Digital
marketing builds a bridge between Brand ideology with the customer. It helps to

communicate what the company believes, their goal and vision which people need to
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know. Through advertising people can get the idea behind the product or service offered
by the company as well as the intention of the people may change to use the product.
Google data analysis is used by the company to by paying some amount of money to track
any customer’s IP address. Even if the person blocks the app to not to track their device
Google data analysis will provide the information to the advertisement company. The
new form of Advertisements that are being used today are HTML mails this were the
Many companies send this kind of mail which contains the pictures, GIF, Videos and a link

which directs the consumers to the Main website or app on the device.

Key Takeaways from the Guest Lecture:
Students shared that the guest lecture provided them with the following key takeaways:

¢ Promotion of products and services through digital marketing;

Identifying target audience and their needs;

Reduction in cost of advertising and time;

Helps in sharpening the creativity of the person;

Adaptability to any kind of market and business.

Dr S. Prasanna Kumar

Organiser & Coordinator.
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