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PART A 

Answer all questions                                                                                                                (10x2=20 

Marks) 
 

1. What are the main modes of entry for a company seeking to enter an International market.- A large 

number of Mcdonalds restaurants are there in India , but none of them are owned by Mcdonalds  . 

Identify this mode of entry. What are the characteristics, pros and cons of such mode.. When they 

offer Aloo tikka burger , what is the principle/ concept of International Business adopted by them  

2. What are the features of a Developed Economy?  

The TESLA Company plans to set up a car manufacturing plant in India. What is the mode of 

International entry planned by this company? What kind of Investment is it for the host country? 

What are the advantages and benefits to the host country in such investments? 

3. Tata Motors and JLR ( Jaguar Land Rover )  are designing and producing electric cars to meet the 

changing needs of their existing market. Current market consumers in the automobile market are 

becoming more environmentally conscious. What Marketing Philosophy is being applied and explain 

this concept? What aspect of Portfolio planning tool for growing their International Business does 

such action signify and explain this concept.  

4. Explain Share of customer and what strategies are adopted for improving Share of customer with 

examples 

5.  Explain Customer equity with suitable examples.  

6. Write short note on bilateral trade laws. With examples  

7. Explain the spot and forward rate with examples 

8. List out the agencies under World bank group  

9. Write short note on absolute advantage theory  

10. List out the objectives of GATT  
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Part B 

Answer any four questions                                                                                                 (4x10=40 Marks) 

 

11. Explain Globalisation. What are the benefits of Globalisation? What are the few negative effects / 

criticism  of globalisation 

12. Explain the various external factors which must be considered by MNC’s in their pursuit of 

International business expansion. 

13. What is Marketing ? Explain Customer driven Marketing strategy and how it is deployed by a MNC 

to grow and market their products effectively. Give examples .  

14. What are the objectives , functions and roles of Central banks.  

15. Explain IMF. Write short notes on objectives and functions of IMF  

16. Write short note on balance of trade and balance of payments. Briefly explain the causes for 

disequilibrium in the balance of payments with examples  

17. Briefly explain the role of WTO as a regulator and promoter of world trade 

 

PART-C 

Answer the following questions ( Q.no 20 is compulsory)                                          2*20=40 

  

18. What are the different functions of foreign exchange market? Explain foreign exchange risk and 

foreign exchange exposure in detail with examples  

OR 

19. A. What is Anti-Dumping? Explain the types of Dumping and its effects on importing country and 

exporting country. (10m) 

B. Explain the SEZ and benefits of SEZ (5m) 

C write short note on Letter of credit (5m) 
 

20. Carefully read the case study and answer any 5 questions from the following. ( 5x4=20 )  
         

1.  What dimensions of International Business is evident in CISCO’s business transformation 

and growth. Support your answers with due justification. 

2. Suggest an effective Mission statement for CISCO. What are the characteristics of a good 

Mission statement. 

3. Define strategic planning and explain CISCO’s strategic planning initiatives of their 

International business evolution and growth.  

4. What are the SBU’s of CISCO as given in the case. Comment of the portfolio analysis of 

CISCO.  

5. Name and explain the growth strategies adopted by CISCO ( Based on the product market 

expansion grid concept ) . 

6. Has CISCO adopted “ Societal Marketing concept “ – support and justify your response. 
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7. Explain how CISCO engaged in  “ Customer relationship management “  and “ Partnership 

relationship management “ . Explain these concepts.  
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